How Much Is a Good Sale Worth to You?
School Bus Fleet— Circulation Quality That Makes the Sale
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©® 3,015 more bus operators - 23,023 vs. 20,008’
School and contractor companies operate fleets - these companies may be more likely to buy your products.

® 6,705 more subscribers who have directly requested the magazine’
These people have told us they want to receive School Bus Fleet Magazine.

©® 2,635 more subscribers by name and title’
We know our audience. We don’t just send a magazine to “Attn: Purchasing Manager.”

©® 33% more people read SBF regularly than its competitor?
Between its higher quality circulation and regular readers, School Bus Fleet advertisers are likely
to be seen by 8,000 more subscribers than its closest competitor.

1 Circulation data from the School Bus Fleet and School Transportation News June 2009 BPA Circulation Statements. Bus operators include: Public Schools, Private Schools,
Contractor Companies, Child Care Providers, and Head Start Agencies.

2 Based on SBF 2007 industry poll.



